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Btyling was much more elegant and more angular, with
fender-high horizontal lines and a crisp definition to the
hood, roof and decklid. GM stylists felt it reflected the
modern look of architecture in the "70s.

But to many buyers, it had a more distinguished appearance
than any previous full-size Chevrolet. It was just one of the
reasons why Caprice accounted for 30 percent of standard-
size car sales by 1979,

A NEW MONTE CARLO AND A NEW COMPACT

Monte Carlo received a more formal look in the late-70s.“Monte™
had become essential to Chevy dealers nationwide — it was the
second best-selling bowtie nameplate, and number four overall
in domestic sales, The new look gave a sculptured, formal state-
ment to the rear decklid and roof lines, adding to the feeling of
personal luxury. It, too, came down in size, losing 12 inches in
overall length and 817 pounds.

The final major change of the decade occurred in April 1978,
when the Nova nameplate bowed out of the Chevy lineup and
the newest Chevrolet compact appeared — Citation.



The first Chevrolet front-wheel-drive car, Citation bowed into
an energy-conscious environment, and it caught on quickly.
Citation offered 2-door notchback coupe and 2- and 4-door
hatchback sedan body styles. Buyers had their choice of the
standard “Iron Duke” 4-cylinder or a 2.8-liter V& under the
hood. For sporty buyers, Citation X1l was the choice. It, too,
was a hit with buyers. Chevrolet couldn't keep up with the
Citation model's popularity. Demand remained ahead of pro-
duction for more than a year.

And, while Chevy dealers turned over Citation models at a
rapid rate, the Division's General Manager's post rotated only
twice during the "v0s. In 1972, F. James McDonald took com-
mand of the position from John Delorean. Robert D. Lund
succeeded McDonald in 1974, and would eventually become
President of General Motors.
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IMAGE, POWER AND A NEW CHEVY GENERATION

Chevy faced another challenge as the 1980s began, when a
second oil embargo hit the nation in 1979. Because of this,
high-mileage imports grabbed a greater hold on the market
during the 1879-1982 time frame, and domestic manufactur-
ers worked hard to respond.

THE CAVALIER — ALL-NEW CHEVY SUBCOMPACT

Citation had already established itself when Cavalier debuted
as an all-new line of 1982 subcompact cars. The Cavalier fam-
ily of hody styles included a 2- and 4-door notehback, 2-door
hatehback and a wagon, A convertible was added in 1984, the
first “ragtop” in the Division's lineup since 1976,

1986 brought Cavalier Z24 into the fold, a performance ver-
sion that boasted lower-body ground effects, a Multi-Port
Fuel Injection V6 and a sporty interior design to attract
younger buyers.

Z24 found its way into advertising with Camaro Z28 and
Corvette, dubbed, “The Fox Raised By Wolves."

The underskin design of Cavalier marked the trend for the
majority of '80s-era GM cars with a transverse-mounted front
engine, front-wheel drive, and independent front suspension
with MacPherson struts and coil springs.

Cavalier started slowly, but more power and additional refine-
ments eventually made it the apple of the public's eye. It
became the best-selling car in America for the 1984 and 1985
calendar years.

NEW MIDSIZE AND A THIRD-GENERATION “PONY"

A second major new product followed one year after Cavalier.
Celebrity, a front-wheel-drive, midsize line, was offered in
coupe, sedan and wagon styles. Celebrity benchmarks
became its quiet, soft ride, plush interior, and an aero-
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dynamic wedge shape that allowed it to slice through the air
at 50 mph using only 15 horsepower — just a bit more than
the smaller and lighter Cavalier,

A “Eurosport” edition was added in 1984, giving a “Euro-
sedan” look and ride.

Camaro introduced a third-generation body style in 1982,
coming down in size yet retaining the ponycar appearance and
road performance it had represented since the nameplate's
debut in 1967.

Length was trimmed 18 inches, the wheelbase lost seven
inches, and 1,000 pounds were removed overall. The result
was an aftractive, nimble performer with an aggressive fascia,
short tail, larger backlight and the traditional long, sloping
Camaro hoodline that befitted its performance image.

Camaro Sport Coupe, Berlinetta and Z28 were staples for
several years. An IROC-Z derivative of Z28 (so named for the
International Race of Champions that used the heavily modified
Camaro) hit the streets in 1985, and quickly took off with the
performance buffs. This low-riding “Z," with an available
Tuned-Port Injection (TPI) VB engine (Tuned Port uses eight
individual runners to deliver precise air/ fuel mixtures to the
cylinders), put the roar back into Camaro performance.
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MOST ADVANCED PRODUCTION SPORTS CAR

The all-new fourth generation Corvette arrived in 1883-1/2 —
as an ‘84 model (there was no '83). This sports machine,
promoted as, “The Most Advanced Production Sports Car on
the Planet," quickly won the hearts and applause of automo-
tive press the world over. Motor Trend named it “Car of the
Year” in 1984, the eighth time Chevrolet captured the honor.
Conceived under the design and engineering wizardry of
Corvette Chief Engineer Dave McLellan and designer Jerry
Palmer, the new 'Vette was the domestic technology statement,

Its clamshell hood opened to reveal a sophisticated crossfire
V& powerplant (Tuned-Port Injection would follow in '85). A
4-speed transmission featured computer-controlled overdrive
in three forward gears.

Electronic instrumentation lit up the cockpit with liquid
crystal analog displays for engine functions, including a
sophisticated driver information system, which provided key
trip data. On-board computers monitored hundreds of
thousands of operations per second.

It was still the performance leader. In fact, it widened its
sales lead over the import exotics throughout the decade.

Corvette added a convertible model in 1986, the first "Vette
drop-top since the early "70s. The convertible was named the
Indy 500 Pace Car in '86, with renowned pilot General Chuck
Yeager piloting the car and pacing the field.




FULL FAMILY OF SMALL CARS

The innovations in the Eighties weren't just in high perfor-
mance, however. Three new small cars joined the Chevy
lineup at mid-decade, giving Chevrolet the widest choice in
the industry.

First was Sprint, a unique 3-cylinder minicar that bowed on
the west coast in 1984, and the smallest car to ever wear the
Chevy bowtie. Imported from Suzuki Motor in Japan, the
Sprint economy was so outstanding, it became the fuel-miser
champ in 1986 when the “ER" arrived — EPA-rated at MPG
city 55/highway 60.
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Sprint was joined a short time later by Spectrum, a larger
subcompact, imported from Isuzu Motors in Japan. Spectrum
bowed in east coast states, and was promoted for its excellent
economy and standard features,

In mid-1987, both models also received optional tur-
bocharged engines and a variety of sporty features for
youthful appeal, paving the way for future success in this
import-minded youth market.

The third new Chevy small car premiered in June 1985, and
marked the revival of the Chevy “Nova" nameplate. This time,
Nova was a subcompact, built through a joint venture
between General Motors and Toyota, forming a new company
called New United Motor Manufacturing, Inec. (NUMMI]).
Nova was an upscale subcompact, available in 4-door sedan
and hatchback models. Powered by a 1.6-liter 4-cylinder,
Nova was the only Chevrolet up to that time, aside from
Corvette, to sport an independent rear suspension.

“88" RETURNS

The balance of the lineup also received fine-tuning through
the decade. Monte Carlo took an even more formalized look
early in the '80s, then added a NASCAR-inspired “S58" model
in mid-'83. With a NASCAR cirenit snout, special decals and
graphics and a High Output V8 with dual exhausts, the "88,"
offered into 1988, pumped new life into the Monte Carlo line.

oy 'm‘ |
Chevrolet




8-10 CATCHES IMPORTS OFF-GUARD

In trucks, Chevy took major strides in the '80s. An all-new
compact pickup — the 8-10 — replaced LUV in the lineup in
1882, 5-10 Pickup caught the imports napping by taking all
the features they'd made popular and adding an optional V&,
double-wall construction in the pickup bed, a 5,000-pound
trailering capacity, contemporary styling and a shift-on-the-
fly 4-wheel-drive system called “Insta-Trac” that outmoded the
competition's manual locking front hubs. It took the Japanese
and other domestic manufacturers several years to catch up.

o

An extended-cab version — Maxi-Cab — was introduced the
following year.

CHEVY BLAZER AND ASTRO CREATE NEW MARKETS

The new Blazer, built on the 5-10 platform, pioneered an
untapped market for compact 4-wheel-drive vehicles, and
swiftly became America's favorite off-roader. This sport
utility blended the rugged durability of a AWD truck with the
comfort of a car.

Continuing the trend of innovation, Chevy introduced Astro
for the 1985 model year. This new midsize van, offered in
both passenger and cargo models, took a lot of big van fea-
tures and brought them “down to size” for many buyers.

By 1988, Astro, with its optional V6, additional room for peo-
ple and cargo, and greater ftrailering power than the
competition, had firmly established itself as the number one
nameplate in midsize vans.
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'VETTE CONVERTIELE FOR INDY

Corvette paced the premier U.S. auto racing event — the Indy
500 — in 1986 and used the event to re-introduce a soft-top
version. It was the third time Corvette had led the Indy rac-
ers around the track and the seventh time a Chevy had been
at the head of the pack. All '86 Corvette convertibles were
Indy pace car replicas, ensuring their collector value.

At the Division's helm, Robert Stempel was named General
Manager in 1982, succeeding Lund. Stempel assumed a new
position in the General Motors hierarchy two years later, and
Robert D. Burger succeeded him in 1984,

THE HEARTBEAT OF AMERICA

Chevrolet had reason to celebrate in 1987, as the company
had reached its 75th anniversary. Filled with feelings of her-
itage and tradition, the company kicked off its highly
sucecessful “The Heartbeat of America” advertising campaign.
Promoting the company’s “all-American” image, this theme
took advantage of its long-standing place in American indus-
try and culture.

If it looks this good

CHEVROLET “COMPACTS" ITS LINEUP

At mid-model year, Chevrolet made its presence known in the
compact market when Corsica and Beretta debuted as '88
models, Corsica was designed with a sleek, aerodynamic
appearance, with room for five. Beretta, a 2-door compact
sport performer, fit nicely in the Chevrolet lineup between
Cavalier and Camaro with sport handling, an agpgressive
appearance and V& power. A few years later, Beretta would
be named the official 1990 Indy Pace Car.
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AT AMERICA
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MOST DEPENDAELE, LONGEST-LASTING

Chevy Trucks had a big year in 1987 as well, as the all-new line
of C/K full-size light-duty pickup trucks arrived as "88 models.
Along with sireamlined styling, new features included a
completely re-engineered chassis and suspension, a new
extended-cab version and shift-on-the-fly 4-wheel drive. This
model line was the foundation for the eventual claim that
Chevy provided the "Most Dependable, Longest-Lasting Trucks
on the Road,” a claim that would be the centerpiece of an inno-
vative truck ad campaign only a few years later.

REFINEMENTS AND A TEMPORARY FAREWELL

The 1988 model year was basically a year of refinement and
improvement. Cavalier received an aerodynamic facelift, and
8-10 Pickup was available for the first time with a factory-
installed sunroof.

Also, after a long run as one of the Chevrolet top-sellers, the
third-generation Monte Carlo was discontinued midway
through 1988; but the nameplate continued to carry a power-
ful image for Chevrolet and fond memories for its owners, As
a result, Monte Carlo would reappear again seven years later.
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A CHANGING OF THE GUARD

In May of 1988, Chevrolet leadership again changed hands,
with the retirement of Robert D. Burger and the appoint-
ment of J. C. Perkins as Chevrolet General Manager. Perkins'
arrival brought about a succession of new products and a
revival of the image of Chevrolet as “America’s Brand." This
revived attitude carried Chevrolet into the '80s.

Perkins was also the originator of the “Total Customer
Enthusiasm"” concept, where the entire organization was
geared to not only meet — but exceed — customer expecta-
tions. It was during this time that the word “customer” was
expanded beyond its original meaning of the “ultimate pur-
chaser,” and dealers and Chevrolet employees were also
defined as customers, again with the mission of exceeding
their expectations as well.

An avid motorsporis enthusiast, Perkins was also the first
Chevrolet General Manager to actually drive a pace car at the
Indianapolis 500 ... and he performed the task three times, in
1990, 1993 and 1985,

AMERICA GETS TO ENOW Geo

Bensing the need to renew appeal to the youthful import buyer,
Chevrolet made a landmark move in creating Geo, a youth-
oriented line of vehicles. The Geo lineup included Tracker,
a fun-to-drive four-wheeler at an affordable price; Metro, an
economical, fun-to-drive subcompact; Storm, a sleek, aerc-

dynamic, sporty, affordable subcompact; and Prizm, a 4-door
sedan introduced as a 1980 model aimed at new families.

T M Bk Elns o 09 o el i I e

The new line was originally launched with the theme,
“No Matter What, It's a Geo" ... yet Geo truly canght more
attention with the “Getting To Enow You" theme that
debuted one year later.

Geo



In other news, the first-generation Lumina was introduced in
19589 as a 1980 model. Designed with family transportation in
mind, but still maintaining a high level of style and perfor-
mance, Lumina would help pave the way for the future of
Chevrolet in the midsize sedan segment. Lumina also took up
where Monte Carlo left off on the NASCAR cireunit, capturing
three manufacturers’ championships in a row.
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CHEVROLET AND “"GENUINE"

As Chevrolet and America moved into the Nineties, there were
dramatic changes on the horizon. Suddenly, bigger was not
necessarily better; the word “green” came to mean more than
just the color of money; and safety became an increasingly
important part of America’s automotive purchase decisions,

STILL KING OF THE HILL

Despite the changing times, America's love of sports cars did
not waver, and Chevrolet introduced the Corvette ZR-1 in
1990. Designed in a cooperative effort between General Motors
and Lotus, the LTS V8 engine sported four cams and 32
valves, producing 375 horsepower. Later modifications
brought the horsepower rating up to an incredible 405 horse-
power. An all-new convex rear fascia and quad rectangular
taillamps were incorporated into the exterior design of ZR-1 to
set it apart from the standard Corvette Coupe.

NEW FULL-SIZE SEDAN, 454 88, MINIVAN
AND AN OPEN-AIR TRACEER

An all-new Caprice Classic was also unveiled as a 1991 model,
which featured contemporary aero styling that was unique in
a market full of rectangular “luxury boats.” With a full frame
and rear-wheel drive, Caprice was offered with a standard V&
or optional 305¢id V8 engine, Because of its unique combina-
tion of performance and spaciousness, Caprice also became
the vehicle of choice for many law enforcement agencies and
taxi cab companies across America.

Chevy Truck made some important contributions in 1990 as

well, with the introduction of the 454 SS Pickup, featuring big
block V8 power, and the family-oriented Lumina APV minivan.



Under the hood of the 454 “85" was a 454cid Mark V big block
V& ... hence, the name. Inside, the cab featured leather seat-
ing, full instrumentation and a variety of luxury features.
This was one significant step toward today's trend of rugged,
hardworking trucks with car-like interior comfort.

Lumina APV was the first Chevy true minivan. Not only did
it sport a unique appearance and design, it offered minivan
room and versatility coupled with a high degree of passenger
comfort. Renamed Lumina Minivan in the 1995 model year,
it remained a key offering for Chevrolet right up until 1996,
its last year of production.

1980 also marked the first appearance of a convertible Geo
Tracker with the introduction of the LSi model. Tracker Con-
vertible instantly became a hot-seller among young buyers due
to its on-road/off-road performance coupled with open-air dri-
ving excitement.

CAR OF THE YEAR

Chevrolet began 1991 by taking the coveted Motor Trend
“Car of the Year” award with Caprice Classic LTZ. Caprice
Classic Wagon was introduced at this time, rounding out
the Chevrolet full-size car lineup. Yet another new 1861
Chevrolet introduction was Cavalier RS Convertible, a sportier,
topless version of the strong-selling coupe that provided a
more affordable alternative to the Z24 convertible.
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LIKE A ROCK
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“Like A Rock,” one of the most successful Chevrolet advertis-
ing campaigns to date, first hit American TV airwaves in
1991, Backed by the vocals of popular contemporary rock
and roll star Bob Seger, the Like A Rock campaign equated
the toughness and reliability of Chevy Trucks to the dedi-
cated workers of America. This advertising theme struck a
chord with the American worker, as truck sales continued to
be strong. It also helped reinforce the “Most Dependable,
Longest-Lasting™ claim, proven by the fact that more Chevy
Trucks were still on the job than any other brand.

AIR BAGS AND A 4-DOOR BLAZER

Beretta and Corsica both received standard driver air bags in
1991, a significant step forward in safety. Air bags gained
monumental popularity as a safety device and, by povern-
ment mandate, these “Supplemental Inflatable Restraints”
would be required in all passenger cars by 1997.

Also in 1891, Chevy Truck expanded its sport utility vehicle

line with the addition of new 8-10 Blazer 4-Door models,
which quickly became the most popular Blazer offerings.
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GOING TOPLESS

All was not quiet on the Geo front, either, as Metro Convertible
debuted in 1991. Definitely unique in design, Metro Convertible
offered open-air excitement coupled with economical perfor-
mance and attractive styling. Convertibles did very well in the
Geo lineup, with the newly introduced 2-wheel-drive Tracker
Convertible quickly gaining popularity among younger buyers
and the college crowd.

25 YEARS OF “PONIES"

1992 was an important year for sports car enthusiasts, as
Camaro celebrated its 25th year dominating America's road-
ways. To commemorate this landmark, Camaro was offered
with a special “Heritage Appearance Package” trim that
included wide, dual “88-style” stripes down its hood and special
interior graphics.

A NEW SMALL BLOCK

The next generation of the legendary LT1 small block V8 also
occurred in '92, The latest in a long line of powerful GM-built
small blocks, the LT1 was introduced in 1992 Corvette mod-
els. Advanced technology significantly improved horsepower
over the previous version to an impressive 300 hp.
Amazingly, this new power level was accomplished with
virtually no loss in fuel economy or increase in emissions,
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CHANGES ON THE TRUCK FRONT

Chevy Truck made significant changes to its lineup in 19982,
Blazer and Suburban took on the mantle of the new Chevrolet
full-size SUVs, and & new C/K Crew-Cab Pickup model made
its appearance as well. Suburban, Blazer and C/K Crew-Cab
Pickup were the first three products in a string of successful
launches that would stretch into 1998 and beyond.

Both Blazer and Suburban were now based on the successful
second-generation C/K Pickup platform, featuring contempo-
rary, aerodynamic exteriors with a new-design chassis and
suspension system. The new models boasted 4-wheel anti-
lock brakes, and Suburban featured a specially modified C/K
suspension that provided more ecar-like riding and handling
characteristics.

UPGRADES ACROSS THE LINE

1993 marked a number of upgrades and improvements.
Prizm, the Geo family-oriented sedan, received all-new sheet
metal and an all-new contemporary appearance. The out-
standing Corvette ZR-1 received a refined LTS5 engine,
cranking out an unbelievable 405 horsspower,

Camaro started its 26th year of production with an all-new
coupe body design, a completely re-designed suspension and
chassis — and a new LT1 V8 for the Z28. The new look also
earngd Camaro the honor of being selected as the official
1993 Indy 500 Pace Car. A new convertible joined the line in
1984, as Camaro chalked up a 400 percent sales increase.




NEW B-SERIES, FRIZM ... AND THE RETURN OF THE “S8"

The 1994 model year also saw the debut of the second gener-
ation S-Series Pickup. This new family of trucks was adver-
tised as “designed from the inside out” because it offered new
levels of comfort and quietness for a compact pickup. The
series included Regular- and Extended-Cab, available in hoth
two- and four-wheel-drive models.

Geo Prizm had an outstanding year in 1994, Sporting its
recently re-designed body style, Prizm sales tripled, and it
made the J.D. Power and Associates “Under 100 Club,” an
exclusive group of cars with less than 100 problems per 100
vehicles. Geo Prizm was doing so well at attracting import
buyers, Chevrolet was able to state, “988 percent of Geo Prizm
owners who traded in an import would recommend Prizm to
a friend.”

The Chevy performance heritage was clearly and powerfully
evident in the Impala 88, introduced as a 1884 production
model. This full-size, V8-powered performance sedan would
prove so popular, it would remain a sellout through most of
its production period. The Impala 88 began as a concept vehi-
cle that was previewed at the 1992 Specialty Equipment
Manufacturers Association annual meeting in Las Vegas.
The response was so positive, the decision was made to pro-
duce the model: and one of the first new vehicles made a
return appearance to the SEMA show the following year,

WALKING THE TALK ... Genuine Chevrolet

By 1994, the many new cultural initiatives to generate Total
Customer Enthusiasm were taking hold, and a positive, more
powerful image and mood were surrounding Chevrolet.
Publically, TV advertising began to communicate the resur-
gence of the Division as “Genuine Chevrolet.”

Much more than a slogan, Genuine Chevrolet defined a way
of life for Chevrolet and its dealers. Genuine Chevrolet was
designed to represent all aspects of Chevrolet Motor Division,
from customer treatment to the value designed into every
Chevrolet product.
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CHEVROLET FIRSTS

Chevrolet unveiled a number of truck feature “firsts” during
the early "90s. A major advance in truck fechnology was the
introduction of Vortec engine design, the source of industry-
leading truck power today. Vortec engines were engineered
to produce low friction, improve fuel economy and enhance
performance. Another significant first was the introduction
of a power sliding side-door option available on Lumina Mini-
van. A GM exclusive, this revolutionary new door opened and
closed with the push of a button.

A HOST OF NEW VEHICLES

The midway point of the decade was an important year for
Chevrolet. Over the course of the year, five new models were
unveiled for passenger car, truck and Geo.

Lumina was first in the series, with an all-new design for 1995,
along with its sportier “cousin,” Monte Carlo. Both models fea-
tured a standard 3100 V6 with Sequential Fuel Injection,
standard dual air bags and a new level of interior styling. The
appearance of the fourth-generation Monte Carlo, after the
departure of the third generation in mid-1988, caused quite a
stir in the NASCAR circuit. Taking the racing mantle back
from Lumina, the new Monte Carlo stepped in where its prede-
cessor had left off seven years before, racking up victory after
victory on the circuit. Monte Carlo carried Jeff Gordon to the
championship, and earned the manufacturers’ cup for
Chevrolet by a hefty margin over archrival Ford. Monte Carlo
is the most successful nameplate in NASCAR history.




Cars weren't the only area in which Chevy gained success
on the race track. The new NASCAR BuperTruck Series by
Craftsman™ debuted during 1985, featuring full-size pickup
entries from Chevy, Ford and Dodge ... and again, Chevy took
the inaugural manufacturers’ championship, with driver Mike
Skinner winning the drivers’ championship,

Cavalier, now a long-time Chevrolet best-seller, received a
complete redesign for 1995, with changes in everything from
new aerodynamic exterior styling to a new 2.3 Liter 14
engine under the hood. Dual air bags were offered in Cavalier
for the first time,

All-new Chevy Blazer models turned heads on road and off as
the former full-size 2-Door Blazer became Tahoe at the begin-
ning of the 1985 model year. A new 4-Door Tahoe soon
followed, offering impressive comfort, luxury and utility com-
bined with rugged full-size truck power and strength,
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The twonew Chevy SUVs obviously impressed the truck world,
resulting in the first-ever back-to-back Motor Trend “Truck of
the Year" awards — for Blazer in 1995, and for Tahoe in 1988,

The year also saw the introduction of the all-new Geo Metro.
Still a fuel-miser, the new Metro had a completely re-designed
exterior, and was available in both 3-door coupe and the new
4-door sedan versions, The sedan replaced the 5-door hatch-
back model.

LEADER OF THE PACK ... AGAIN

Corvette saw its third tour of duty as the official Indy Pace
Car in 1995. Sporting two-tone paint and embroidered seats,
Corvette was piloted by Jim Perkins around the pace lap for the
7oth annual racing event. Only 527 street version replicas were
produced, making this the rarest Corvette Pace Car fo date.

A complete new line of Vortec V6 and V8 gasoline engines
extended enhanced Vortec power and performance to Chevy
CK trucks and full-size sport utilities in 1996. Innovative
third door options for both 8-10 and C/K Extended-Cab Pickup
models were also introduced for 1998, The third door allows
for quick and easy access to the extended-cab area for people
or eargo by providing a door on the passenger side for C/K
Pickup, and the driver side for 8-10. A new Sportside model
debuted for the 5-10 line this year as well.

The 1996 model year also marked the end of production for

Corsica, Beretta, CapriceImpala 88 and Lumina Minivan,
longtime Chevrolet mainstays.
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“Remembering the Past ... Looking to the Future”

Chevrolet and America in the '90s. A successful relationship
based on 85 years of innovation and commitment. The
respected Chevrolet bowtie — one of the most recognized
emhblems in America — has graced the grille of more automo-
biles in this country than any other automotive badge.

A change occurred at the helm of Chevrolet early in 1996.
Jim Perkins retired after serving seven years as the Division's
General Manager and John G. Middlebrook, formerly General
Manager of Pontiac, was named to replace him and lead
Chevrolet into the 21st century.

Chevrolet celebrated the past in 1996 through models such as
Corvette Grand Sport, a limited production reminder of the
colorful Chevrolet racing heritage. The Corvette Collector
Edition was the final signature to the conclusion of the cur-
rent body style, as a totally new, fifth-generation Corvette
moved toward its 1997 debut. Chevrolet also said goodbye to
its original Corvette engineer when Zora Arkus-Duntov
passed away in April 1996.

Chevrolet also left the past behind to embrace the future with
new Chevy Van and Chevy Express models, re-designed after
25 years of virtually unchanged production. Some new fea-
tures include driver and front-passenger air bags, more cargo
room and the new line of Vortec engines.

Another proud name is refurning from the past as Malibu
debuts in the lower midsize segment of the market early in
19987. Features for the new model include a cholee of 2.4 liter,
4-cylinder or 3100 V6 engines, the standard four-wheel anti-
lock brake system (ABS) and standard driver and front-
passenger air bags.

Camaro reaches a milestone as it celebrates its 30th year of
production in 1997 with a special 30th Anniversary Package
available on Z28 models, This Appearance Package closely
resembles the look of the original Z28.

Also slated for release in 1987 is the new Venture. This mini-
van will have many exclusive features in this hotly contested
market, including a passenger-side power sliding side door
and a Sungate solar windshield with an integral antenna.
It will also provide such standard features as a 3400 Vé
engine and a theft-deterrent system, and will be offered in
both regular and extended wheelbase versions.

As more people take the time to “Get To KEnow Geo,” the
phrase takes a place next to “Genuine Chevrolet” and “Like A
Rock™ — all fitting descriptions for the 85th birthday of
“America’s Brand.”
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TOWARD A NEW CENTURY

The ideas embodied by the Chevrolet bowtie have persevered
for more than 85 years. The founding characteristics that
Louis Chevrolet and Billy Durant based their fledgling com-
pany on back in 1911 — innovation, commitment, quality,
value — have stood the test of time. Now the 21st century is
approaching and where it will lead us is yet to be written.
However, it is certain that those same characteristics that
have been so much a part of the Chevrolet story from the very
beginning will continue to be evident in every vehicle that
proudly wears the bowtie emblem.
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The Chevy bowtie is legendary — in more ways than one. Not
only are there legends about how it was created (see page 6),
but it's also endured for more than 80 years as one of the
best-known and most widely recognized company marques in
history. Take a glance through this special index to see some
of the many variations the bowtie has experienced in its
proud history. You'll also see several other logos (Le., Geo),
badgings, and hood and trunk ornaments used throughout the

Chevy decades.
FFFF AR

* Page 4. Chevrolet bowtie as it appeared
in a 1916 “Four-Ninety” model sales

catalog.

Page 5. Chevrolet bowtie as it appeared
on the cover of a 1916-17 “Baby Grand”
siles catalog.

Page 6. Chevrolet bowtie as it appeared
on the cover of a 1916 sales catalog

T (featuring the Royal Mail Roadster,
Baby Grand and Chevrolet “valve-in-
the-head™ motor).

e Page 7. Chevrolet bowtie as it appeared
UEIEENAF]  in a 1917 “valve-in-the-head” sales
: : catalog.

Page 8. Chevrolet bowtie as it appeared
in a 1917 “valve-in-the-head” sales
catalog.

Page 9. Chevrolet bowtie as it appeared
on the front cover of a 1920 Chevrolet
“Commereial Cars” sales catalog.
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Page 10. Chevrolet bowtie as it appeared
on an envelope as part of a new direct-
mail selling campaign. Also used in a
1924 Special Chevrolet Bulletin news-
letter to the sales force.

Page 11. Chevrolet bowtie as it appeared
in a 1927 “1-Ton Trucks” sales catalog.

Page 12. Chevrolet crest as it appeared
on the cover of a 1928 “The Closed
Models” sales catalog.

Page 13. Chevrolet bowtie as it appeared
in a 1928 “The Closed Models" sales
catalog.

Page 14, Chevrolet bowtie as it appeared
in a 1929 “General Motors Showing”
self-mailer,

Page 15. Chevrolet bowtie and Body by
Fisher crest as they appeared in a 1929
“Beauty of Line and Color” self-mailer.

Page 16. Chevrolet bowtie from a 1930
print advertisement. The tag line, “It's
wise to choose a six" was part of that
year's marketing strategy and was
used widely in both car and truck ads.
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Page 17. Chevrolet crest/coin as it
appeared on the back cover of a 1932
“New Chevrolet Six" sales catalog.

Page 18, Chevrolet bowtie as it
appeared on a 1833 "Chevrolet Six"
fold-out pamphlet.

Page 19. Chevrolet bowtie as it
appeared on the cover of a 1934
“Chevrolet Improved Standard Six"
sales catalog.

Page 20. Chevrolet bowtie as it appeared
on the rear cover of a “Chevrolet For
1934" sales catalog.
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Page 21. Illustration of a hood
ornament as it appeared on a 1934
Chevrolet sedan.

Page 22. Chevrolet bowtie as it appeared
on the cover of a 1935 “The New
Standard Chevrolet” mini-catalog.

Page 23. Nameplate (trunk ornament)
from a 1938 sport sedan. Illustration
taken from a “New 1938 Chevrolet
Master Deluxe” album,
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Page 24. Hood/grille ornament from
a 1940 Chevrolet. Illustration taken
from a 1940 “Bpecial Deluxe/Master
Deluxe” sales catalog.
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Page 25. Hood/grille ornament from

a 1941 Special Deluxe sport sedan.
IMustration taken from a 1941 “Special
Deluxe/ Master Deluxe” sales catalog

Page 26. Trunk badging from the rear
of a 1942 Fleetmaster.

Page 27, Chevrolet crest as it appeared
on the cover of the “Chevrolet 1942

Engineering Features” book.

Page 28. Victory Service League
logo as it appeared on the cover
of a 1943 “Dealer War Planning
Conferences” bool.

Page 29, Hood emblem as it
appeared on the cover of a 1948

“S8ymbol of Superiority ...The New
Chevrolet” sales catalog.

Page 30. Chevrolet bowtie as it appeared
in a 1946 “Symbol of Superiority ...
The New Chevrolet” sales catalog,



Page 31. SBuper Service logo as it
appeared in a 1946 “Symbol of
Superiority ... The New Chevrolet”
sales catalog.
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Page 32. Bymbol with bowtie as it
appeared on the back cover of a

“Chevrolet For 1951" mini-catalog.

Page 33. Hood crnament/emblem as
it appeared in a 1954 Chevrolet sales
catalog featuring the Bel-Air series,
the “Two-Ten" series and the
“One-Fifty™ series.

Page 34. Hood ornament/emblem as
it appeared on the cover of a

“1955 Chevrolet Features —
Passenger Car Engineering
Achievements” catalog.

Page 35. Hood ornament (eagle motif)
as it appeared in a “1955 Chevrolet
Features — Engineering Achievements”
catalog.

Page 36, Chevrolet emblem as it
appeared on the back cover of a “1955

Chevrolet Features — Engineering
Achievements” catalog.

Page 37. Chevrolet bowtie as it appeared
on the back cover of a “Chevrolet —
Accessories For Your New 1959" sales
catalog.
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Page 38. Chevrolet bowtie and

.-‘@ | Corvette Emblem wheel spinners

= as they appeared in a “Chevrolet —

A Accessories For Your New 1959" sales
catalog.

‘Ezﬂﬂ? Page 39. Chevrolet Corvair bowtie as

it appeared in a 1960 print ad.

Page 40. Chevrolet bowtie as it appeared
ﬂﬂ"’ in a 1960 print ad.

Page 41. GM logo with Chevrolet
“Genuine Parts” crest as it appeared in
a 1960 print ad.
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Page 42. Taking advantage of the
public interest in aviation advances,
Chevrolet promoted its improved
suspension and noise reduction
technologies under the “jet-smooth
ride” banner for several model seasons.

—— e Page 43. Hood ornament from a 1962
Impala,

Fage 44. In 1963, the Chevrolet bowtie
was incorporated into this logo for

an internal program encouraging
“Chevrolet Quality Salesmen.” Respect
and consideration of the customers’
needs was the key to this program.
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Page 45. Chevrolet bowtie as it appeared
in & 1964 “Chevy II" sales catalog,

Page 46, Chevrolet bowtie as it
appeared on the back cover of a
“ 67 Chevy II by Chevrolet”
sales catalog.

Page 47. General Motors/Chevrolet
logo as it appeared on the back cover
of a “ '87 Chevy II by Chevrolet”
sales catalog.

Page 48. Trunk ornament as it
appeared on a 1967 Chevy IL

Page 49. Chevrolet bowtie as it
appeared on the cover of a 1988
Chevelle sales catalog.

Page 50. Chevrolet bowtie as it
appeared on the back cover of a
1969 Corvair sales catalog.

Page 51. Chevrolet bowtie as it
appeared on the front cover of a
1970 Chevrolet sales catalog.
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Page 52. “Baseball, hot dogs,
apple pie and Chevrolet” graphic
as it appeared in a 1973 Detroit

Tigers game program.

Page 53. Chevrolet bowtie as it
appeared in a 1973 Chevrolet
interior fabrics catalog.

Page 54. Chevrolet bowtie as it
appeared on a 1976 poster for
the “Vega Death Valley Engine
Durability Run.”

Page 55. Chevrolet bowtie as it
appeared on the back cover of a
1877 Chevrolet “Announcement
Advertising” booklet.

Page 56. Chevrolet bowtie and
graphic as it appeared in a 1978
print ad.

Page 57. Chevrolet bowtie and

slogan as it appeared in a 1978
print ad.

Page 58. Chevrolet bowtie as it
appeared in a 1978 “LUV Series &

vs. Courier Pocket Price Comparison”
salesman piece.
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Page 59. Chevrolet bowtie as
it appeared on the cover of
“The 1979 Chevrolets” sales
catalog,
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Page 60. Chevrolet bowtie as it
appeared on the back cover of a 1881
“Triple Play” promotional piece.

Page 61. Decorative page element
as it appeared in a 1981 Chevette
sales piece.

Page 62. Mock license plate as it
appeared in a 1983 newspaper
mat service book.

Page 63. Chevrolet bowtie as it appeared
in & 1984 “International Race of
Champions” (IROC) booklet,

Page 64. Olympic Chevrolet bowtie

as it appeared in a 1984 advertising
newsletter. Also appeared as part of a
television commereial that ran during
the 1984 Winter Olympic Games.

Page 65. Chevrolet bowtie as it
appeared on the back cover
of the 1986 Corvette sales catalog.
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Page 66. Chevrolet sales slogan as it
appeared on the back cover of a 1987
sales catalog.

Page 67. Chevrolet bowtie as it
appeared on a 1887 dealership
showroom “lifestyles” panel.

Page 68. The Geo logo as it appeared
in the 1987 catalog.

Page 69. Chevrolet bowtie as it
appeared in The Heartbeat of America
logo in 1988.
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Page 70. Updated Geo emblem
as it appeared in a 1993
sales catalog.

Page 71. Logo for the Like A Rock
campaign as it appeared at the bottom
of a 1993 8-10 ad.

Page 72. 40th Anniversary logo for the
Corvette as it appeared in a 1993 issue

of Corvette Quarterly.
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Page 73. Camaro badge as it
appeared in a 1993 Camaro sales
catalog.

Page 74. Chevrolet bowtie and sales
slogan as they appeared in a 1994
“Official Genuine Chevrolet Logo Style
Guide.”

Page 75. Emblem from the new Impala
88 as it appeared on the back cover of a
1994 sales catalog.

Page 76. Olympic rings and Chevrolet
bowtie as they appeared on the back
cover of a 1996 Beretta sales piece.

Page 77. Grille ornament/emblem for
the 1887 Malibu Sedan.

Page 78. Hood emblem from the fifth-
generation Corvette.
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1911

1912

1914

1915

1917

1918

1924

1926

1827

1930

1934

1935

1939

1942

1945

18950

1953

1954

1955

1957

1958

19589

Chevrolet Motor Company formed.

Chevrolet hits the streets of Detroit with the
“Classic Six."

The Chevy “bowtie” logo appears for first time,

Chevy's first challenge to Ford Model T, the “480,"
is introduced ($490).

Success of 490 pushes Chevy unit sales to
100,000 mark.

First truck sold. Chevy joins GM Corporation.
Chevy offers first radio option.
Last year wood spoke wheels were used.

Chevrolet outsells Ford. Chevy's first rumble seat is
introduced — Capitol AA Sports Cabriolet.

Chevy introduces first 6-cylinder engine
(at price of a 4-cylinder).

Chevy produces its seven millionth vehicle.
Chevy introduces independent front suspension.

Carryall Suburban, first all-steel station wagon,
introduced.

Chevy introduces a woody-style wagon.

Civilian car production ceases for duration of
wwIIL

Car production resumes October 3.

Powerglide is first automatic transmission in
low-price field.

Corvette introduced. Industry’s first production
fiberglass body,

America sings, “See the U.5.A. in your Chevrolet.”
Legendary small block Chevy V8 introduced,
Ramjet Fuel Injection introduced.

Impala introduced.

First El Camino Pickup introduced.



1961

1983

1964

1965

1870

1972

1975

1976

1977

1978

1978

1980

1981

1982

1883

1984

1885

1986

1987

1989

1880

Corvan and Greenbrier Passenger Vans introduced.
First Corvette Sting Ray introduced.

Chevelle introduced.

First Caprice introduced,

First Camaro SS version paces Indy 500.

Monte Carlo introduced.

Ten-millionth Impala sold. Becomes most popular
full-size car in automotive history.

“Baseball, hot dogs, apple pie and Chevrolet.”
Chevette introduced.

New “downsize” Caprice introduced,

Corvette paces Indy 500.

100 millionth Chevrolet built (79 Monza).
Front-drive Citation introduced.

First Cavalier introduced as 1982 model.

Camaro 228 paces Indy 500. 8-10 Pickup
introduced.

5-10 Blazer introduced. It becomes America's
number one sport utility vehicle.

New-generation Corvette debuts.
Camaro IROC-Z and Astro Van introduced.

Corvette introduces Bosch ABS II anti-lock brakes,
and convertible model paces Indy 500.
“The Heartbeat of America™™ debuts,

Corsica and Beretta introduced as 19588 models.
All-new C/K Pickups debut as 1988 models.

Geo, an import-inspired line of cars and trucks,
is introduced. Lumina Coupe, Sedan and Lumina
APV introduced as 1980 models.

Caprice Classic LTZ becomes Motor Trend's 1981
Car of the Year. Corvetie shatters three world speed
and endurance world records.
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1891  Chevy puts standard anti-lock brakes on more
1992 car and truck models than any other
manufacturer,

1992  The 40th Anniversary Corvette and new Geo Prizm
appear as 1993 models.

1993  The new Chevrolet Camaro is introduced.
Chevy Truck celebrates 75 years on- and off-road.

1994  The totally new line of S-Series Pickups debuts,
Impala S8 introduced.

1985  One of biggest new model years in Chevy history —
all-new Lumina, Monte Carlo, Blazer, Cavalier and
Geo Metro introduced; Blazer named Motor Trend
Truck of the Year.

1996  All-new 4-door Tahoe introduced, named Motor
Trend Truck of the Year (first time any manufact-
urer wins award back-to-back), new generation of
full-size Chevy Vans and Express, new S-Series
Sportside, new third door pickups.

Oenernl Motors, GM, the GM Emblem, Chevrolel, the Chevrolet Emblem, Astro,
Blazer, Camaro, the Camaro Emblem, Caprice, the Caprice Emblem, Cavaller,
Celebrity, Chevette, Chevy Van, Cheyenne, Corvette, the Corvette Emblem, Geo, the
Geo grifie Emblem, Impala. the Impals Emblem, Insta-Trac, Lumina, Monte Carlo,
PASS-Key, Priam, 510, the 510 Emblem, Silverado, Sportvan, Suburban, Sungate,
Tahoe, Tracker, 328, 224 and ZR1 are registered trademarks of General Molors
Corp. Chevy, Chevy Express, Malibu, the Malibu emblem, Metro, PassLoclk,
Sportside, Venturs, Vorteo, %24 and ZRE are trademarks of the General Motors
Corporation. Indy and Indy 500 are registered trademarks of IM8 Corp. 01864
General Motors Corp. All rights reserved.
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