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FROM ALL FIELDS OF SCIENCE

THE ULTRA VIOLET LAMP THE X-RAY
Provides Concentrated Sunshine for Used to detect flaws inside iron
testing paints, lacquers, etc. castings.

n
THE MICROPHONE
Used in special instruments designed
for measuring noises in gears, bodies,
etc.

A '
BUTYL
PHOTO-ELECTRIC CELL BACILLUS
(First cousin to radio tube) AUTOBUTYLICUM
Used to magnify things that This little yeast germ provides
can't be measured through the special alcohol required in
ordinary methods.* making “"Duco” finish.

*Through the use of delicate instruments employing the Photo-Electric Cell, magnifi-
cations as high as 1,000,000 to 1 are not uncommon in General Motors Laboratories.
The edge of the paper on which this is printed, if magnified to that degree, would
appear to be over 200 feet thick!

“THE HOUSE THAT JACK
BUI'LT*

Within the modern motor car, more than in any other
product, we find a reflection of practically all the
sciences, crafts and applied arts including mathematics,
physics, chemistry, metallurgy, electricity, mechanics,
ceramics and so on.

—-and if we attempted to name the materials that
go into a car —plus all the things that are used in pro-
ducing it —the list would run into many pages, even
though printed very small!

That's why the automobile industry plays such an
important part in our economic structure.

When you buy your new car, you're not only giving
employment to men in automobile plants and garages,
but you're putting people to work in practically every
line of industry.

You're sending the miner down under ground to
dig copper —or iron, or nickel —or lead —and he begins
earning wages again. You're keeping lumbermen busy
in the forests. You are creating a market for cotton and
wool and dozens of other basic commodities. You're
making the wheels of the railroad turn. You're calling
the steel worker back to his job —and doing the same
for people who work in glass factories —tanneries -
foundries —chemical works.

There's really nothing you can buy which so quickly
brings work and wages to so many people —in so

many places —as buying a new car.
—well, it's like "THE HOUSE THAT JACK BUILT"..
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“The modern motor car has become intimately woven into our
social and economic fabric. It has enriched the lives of our people.
It has transformed a Nation into a Neighborbood.”

—BRUCE BARTON
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PLANNING IN ADVANCE

== It is the practice of well managed business

institutions to plan their purchases well in

advance of the time that they actually go out
into the market to buy, and our customer surveys
indicate that most automobile buyers are inclined to
Jollow the same practice.

So, as a part of our Automobile Buyer’s Guide we are includ-
ing the following “‘check sheets” which we hope may prove
helpful in enabling you to more definitely analyze your personal
transportation problems —in advance of the time that you set
about to choose your new car.

By filling out these forms before you even start to shop for
your new car, you will be able to crystallize your needs, tastes
and desires in a systematic way and this, we believe, should
prove helpful in guiding your choice with the assurance that you
are selecting, from among the many cars on the market, the one
specific make and model that will come the nearest to meeting your

all around needs for the years to come.

The ''CHECK SHEETS’ on the following
pages are provided for your personal use.
They are not to be returned to us.

.

-or perhaps you may find the suggestion on page 77 more
appealing, and less time-consuming.



"PLANNING FOR MY NEW CAR"
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| expect to keep my next car—

One Two Three Four Five
Year Years Years Years Years

—before trading it in.

Make

‘MY PRESENT CAR'’

Year of manufacture

Body style of my present car—

[ Roadster ] Phaeton [0 Coach [ Coupe [ Sedan
[ Roadster O Phuelon. [0 Coach 3 Coupe D'Sedun

Body style desired on next car.

Characteristics most desired in our new car

FAMILY BALLOT

Have each member check (vf
characteristics that they
consider most important.

(use one column for each member of family)

Nt_:. 1 No. 2 lf_lo._}_ No. 4 No. 5

APPEARANCE

Number of people in The size of my present

family

car is—
Number who drive— 0 Teo big
Regularly
Occasionally [ Too small
Not ot all 3 Just right

Which one will do most of the driving?

COMFORT

DEPENDABILITY

EASE OF CONTROL

LOW LIST PRICE

OPERATING ECONOMY

SAFETY

SMOOTHNESS

SPEED AND PICK-UP

Most of our driving will be=

[ In city tralfic

Bl s

This is about the fastest that
| ever want to drive—

Normally | like to drive at
about this speed —

Indicate
with

Number of passengers usually carried=

On leng trips On shert trips

My annual mileage is

Don’t rely on memory. Plan your purchase in advance.

Type of ENGINE in my present car—
[ 4 eyl O6eyl. [8eyl O12¢yl. [ 16 eyl

R W W

Odeyl., O6eyl. [J8eyl O12¢yl. [0 16 cyl.
Type of ENGINE preferred in my next car—




NEW CARS BEING CONSIDERED

Car "A" (MAKE)
Car "B” (MAKE)
Car "C" (MAKE)

“Things that | want to bear in

. . o

mind when selecting my new car.
(Before setting about to buy your new car perhaps it would be a good
idea to jot down the items on your present car which you would change
if you were re-designing it to suit your own personal needs.)
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“Things that | want to bear in
mind when selecting my new car.”
“SCORE CARD”
on New Cars being considered. Indicate with
O.K O.K. 0. K.
NOTES AS TO On Car On Ca On Car
SEATURE MY PREFERENCES g g
? ==

Cigar Lighters

“SCORE CARD”

on New Cars being considered. Indicate with

Color

Q. K O. K O.K
EEAIURE MY PREFERENCES e S
- Adjustable Front Seat 7 ? 7 ==
s |
T Arm Rests D D E]_
11
e
il
Q Ash Trays D [:] []_
= g7 Assist Cords E] D []_
Il
— 13
— Automatic Choke D I:! E]_
- iy |

|
—
==
r

L]
I
T

Battery

1
L
1
E

Body

Cl
]
L

ﬁ Brakes

Chromium Trimmings

Lots of Chromium Restrained use

Control Levers

Cowl Ventilators

YTYTT

Curtains

Dash Compartment

Dash Insulation

Dash Light

Dimmer Control

Dome Light

Doors

Door Handles

Door Locks and Keys

B~ — [T —l—L—
0 B s 1 O e o e o I o I s e B s

E=0—t—1]

00
[

plating of Chromium

Don’t rely on memory. Plan your purchase in advance.
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“Things that | want to bear in
mind when selecting my new car.”’

“Things that | want to bear in
mind when selecting my new car.”

“SCORE CARD”
on New Cars being considered. Indicate with ‘z’

“SCORE CARD”
on New Cars being considered. Indicate with IE/

NOTES AS TO
MY PREFEREMCES

O.K.
On Car

A
?

0. K. 0. K. O. K. FEATURE
FEATURE NOTES AS TO On Car On Car Chiray
MY PREFERENCES " A g o
?

=
Door Pockets 2 ? \D

Radiator

Fenders D

-
L]
[
Il

Radiator Drain Location

Il
L
[]
it
—
L
|
£

Floor Coverings

Radio

[1—L1

=
[]
]
|
9]

Rear View Mirror

L]

Foot Throtile
L]

Gas Gauge

ﬁ
L

[]

|

£
ﬁ

Running Boards

L]

]
=
I
Lo
Il
T

Safety Glass

L]

Seat Cushions

1
LJ

Gas Tank
Headlights I:j D E:l"" YY)
L[l

Spare Tire Mounting

il
1|

Er—1]
_=
L]

I

Ignition Lock Location

Speedometer

™
L

=

Jack

Starter Control

L]

Pedals

Steering Wheel

=01

~{.]
[ =={i fe=se] |
]
1

Don’t rely on memory. Plan your purchase in advance.

L]

|
L

L t— }—{1—1=—{]

1
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“Things that | want to bear in
mind when selecting my new car.”
“SCORE CARD”
on New Cars being considered. Indicate with Iz/
O. K. 0. K. 0. K
MNOTES AS TO On Car On Car On Car
s MY PREFEREMNCES Al g e
g Sun Visor t [ 7=
§ ] Tl | -
Tiro Valves I:_I L D
é 1 {7l =
Tools | - I D
X Nt
R
= gy
Transmission [_.I || L]
’.J"
)
1 | ) | 'I"]_
Upholstery Materials L | B b

Ventilation D D
e L—1]

1
T

L]
L]

Wheel Suspension

1
T

Window Cranks D

Windshield []

Windshield Wiper D

O—C——{1—1L]

/1

SUMMARY
(Pages 66 to 70)

Count the items that are checked “OK" B/ for each car on preced-
ing pages:
NEW CAR "A"—Number of ltems Checked "O.K."____

NEW CAR " B"—Number of ltems Checked "Q.K."

NEW CAR " C"—Number of ltems Checked "OQ.K."

But from your standpoint some of the items listed on pages 66 to 70
are MORE IMPORTANT than others—so perhaps you may want to
go back and give consideration to this.

Then check off [ your REVISED RATINGS:

1st 2nd 3rd

Place Place Place
New Car "A" O or O or—[]
New Car "B" O—or [] or—I[]
New Car "C" O—o—[O0—o—1

Miscellaneous

notes

and

observations
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“THE DEMONSTRATION?

@

—a few hints

Is the driver's scat easy to adjust and is it
firm ond steady after it's adjusted? s the
steening wheel located in a natural, com-
fortable position?  Are the instruments
easy to see—without taking your attention
off your drlvinq?

Are the pillars to leht and right of the
windshield slender enough to prevent
“blind spots”"? s the rear window big
enough and properly ploced to give you
a full, clear view of the road behind?

Does the chromium aive an uncomlortable
glare? (Never mind how smart it may losk
in the show room.) Is the starter control
convenient and easy to operate? Could
you find it in a tralfic emergency without
fumbling?

Does the clutch pedal depress lightly? s
the aear shift lever easy to reach? s the
shift "velvety' or do you have to "humor™
it?7 Does the clutch take hold smoothly
and without chatter? Ave the gears quiet,
or noisy?

Does the engine warm up quickly or do
you have to "baby it along’ for awhile?
}'{O\\' ﬂbou' '.PI(_L-UIJ'.‘? In L'J'-" PR ')l.'cond
... high. Has the car enough life for you?
Deoes it glide inte high momentum in a
flash? Or does the engine seem to make
hard work of it?

Shift into high. Dan't feel that it's neces-

* sary to “buby“ the qears, You should be

cble 10 do this smoothly and confidently
. without i\_-r]-slnu ot clashing—and don't

forget to try out the shift from high back

mto second at 15 or 20 miles an hou:.

How about the space required for tuming
around? s the car easy 1o park in limited
spacg_-_‘) Cun you mancuver with cavy pre-
(I\lQ[I'}

Car"A"2 [
Car"8? [
Car"C? O

Ca”’A?2 [
CerB8"? [
Car"C"? [:i

Cur"A“?D
Car"B"? D
Car”C? [

Car”A"?2 ]
Car"8"? [
Car"C*? [

Cae”A 2
Car”8"? [
Cae”C? O

Car"A"2[]
Car"B"? |:|
CarC? O

Car"A"?2[]
Cor“B*? [
Car"C"? D

= 8.

10.

[ b, =
| > .
oy
' “Re==
| o i 4 =

11.

D 13.

14.

Now try the biokes. Easy pedal pressure?

Instant r-_-x;-:.ns._vj Smoath op<_-.-cl;,)r|?
Quiet? Positive? Nice "feal"? Does the
cor keep to its course when you apply
the brokes, or dzes il sway to one side?
Can you slow down as smoothly as you
speeded up? s the braking system power-
tul enough to check your speed instantly?

How about the top speed? Does it seem
to come hard? s it much mora cffort to
get past 60 than past 40 or 507 s the
car easy to control at }1..1}1 SD\.‘L-'J)) D:.h_--,
i have a good sense of direction or do
you have 1o keep tugging at the wheel?
Are you gripping hard—tense—or do you
feel at ease—relaxed?

Does the car hua the road and give you a
feeling of sfc:b.lﬂy and safu_-!f even al
high speeds? Does it seem to level off the
Lu-r:p; in the .‘m:?mc;y or does it exgggoerate
them?  When turning o comer does the
“backbone of the car seem rigid and
solid, or does the body seem to sway and
throw you toward the outside of the curve?

Hew about rough roads? Any road shock
teaching the stecring wheel? (With up-
to-date construction there shouldn't be.)
Do the bumps tend to pllci’! you forward?
(No excuse for THAT any morel!)

Can the car be propetly ventilated—rain
ot shine? Try the rear seat—any drafts on
the back of your neck? How are the rear
seal cushions and backs? Leg room? Seat
width? Window contiols? Noise?

Do the doors have a plecsing “mellow’
sound when you slam them or are they
“"tinny"'? Pound your fist against the side
of the body—do you get a deadening
“thud” e @ tinny ranle?

Then stand on the tunning board and punch
your fist down against the top of the roof in
several places—is it fim and substantial or
is it @ flimsy "chicken wire' construction?
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Car "A"?D
Car"B"? D
Car"C'"? D

Car ”A"?D
Car8? O
Car"C? [

Car”A"2[]
Car"B"? D
CarC? (O

Cat"A"?2[]
Car"8? [
Car"C"? O

Car”A"?2 [
Car"B"? D
Cae”C? O

Car"A”?D
Cor8"? O
Car"C"? D

Car”A"2[]
Car"B8"? [J
Car’C? [
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~back on pages 6 to 17 we gave you some idea of the
things that motorists stressed in answering our question-
naires.

-on pages I8 to 35 we attempted to review the more
important developments in automotive design during the
past 5 years —in their relation to your requirements as a
practical motorist.

—then on pages 36 to 60 we ook you behind the
scenes and tried to give you some idea of the things that
have to be done to give you what you want.

-on pages 64 to 7I we included "check sheets” to help
you in crystallizing your personal desires in advance of
the time when you are ready to buy your new car —and
on pages 72 and 73 we've made a few suggestions as to
how to get the most out of the demonstration.

7 T3 A8 T3 et i, S S P Y Meopgyy
}2,,_?&- 77— 2
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FINAL SUMMARY

Suppose, in your judgment, NEW CAR "B" is the most depend-
able —then rate it 1009 on DEPENDABILITY.

Now, if Car "B" is rated 100% on DEPENDABILITY -what
rating would you give Car "A’ ? -perhaps 90 % or maybe only
759.

—-and how about Car "C''?

Repeat the same procedure with “"ECONOMY,"” “SAFETY,”
“"COMFORT,"” etc.

See GENERAL New Car | New Car [New Car
Pages:| CHARACTERISTICS AT 2 el

18 Dependability

20 Economy

29 Safety

24 Appearance

26 Comfort

30 Ease of Control

26 Smoothness

34 Pick-up

34 Speed

-now add the vertical columns and see which product gets the
HIGHEST SCORE.

Here again you may want to revise the ratings -giving weight to
those characteristics which YOU consider most important as
indicated on page 15.
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Again we want to thank the thousands of owners of all makes of cars
who cooperated with us in our consumer surveys upon which this
book is largely based.

As stated in the beginning, it is not the purpose of this book to tell
you what car you should buy —but rather to bring before you some facts
that might aid you in arriving at a sound decision.

While it has been our aim to make it more informative and more com-
plete than anything of its kind ever issued before, it really doesn’t come
anywhere near covering the subject.

It is estimated that the automobile of today contains from 20,000 to
30,000 separate parts ~depending on how far you go in counting such
little things as bolts, nuts, washers, cotter keys, etc., but to cover even the
more important items would require a book many times this size.

And yet, even this little book, in spite of its inadequacy, probably
contains more details than the busy person will want to check into.

77

Perhaps, after all is said and done, the easiest way to become
a shrewd automobile buyer is to choose, not so much the car it-
self, but the manufacturer back of the product—in other words,
select the institution which you feel is best fitted to serve you and
then “UNDERWRITE” YOUR INDIVIDUAL TRANS-
PORTATION PROBLEMS TO THAT INSTITUTION.

—so with this thought in mind we invite your
special attention to the following pages:

' == ﬁ
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Choosing the COMPANY

1st.

—instead of the CAR

The Companies back of the

At beint idered: H

PERMANENCE:
Is it a stable institution? Is it strong financially?
Is it in business to stay?

2nd. EXPERIENCE:

3rd.

4th.

sth.

Gth.

&th.

oth.

10th.

Has the company an adequate background of experience in
designing and building motor cars and docs it capitalize this
f,";'fr.‘.: nee in I’rﬁg'{fl.’:'l‘ H.'-l'l”-’rf:

RESEARCH AND TESTING:

What are its facilities for safeguarding the purchaser’s
interests through avoiding unproved features and ac the
same time providing products that arc advanced in design?
(This has an imporrant bearing on the question of depreciation and
Juture trade-in value.)

PRODUCTION ECONOMIES:

Does the company enjoy a sufficient share of the business to
assure maximum cconomies in its purchasing and manu-
facturing operations?

PRICES:
Are its products fairly priced on a sound basis of value?

TIME PAYMENT POLICY:

Does the institution take an interest in the time selling
methods emploved by dealers in its products and assure
itself that the installment buver is as economically and
efficiently served as possible; or does sr leave this feature to

rake care of irself?

SERVICE:

Is the company's interest limited to the building and sclling
of new automobiles or does it concern itselt with the render-
ing of a broad service in the ficld of individual transporta-
tion* What is the service policy? What is the extent and
scope of the service organization? What steps are taken to
assure expertness on the part of the local service personnel?
= and are the charges fair and equirable’

CUSTOMER ATTITUDE:

What is the company's general attitude toward the Cus-

tomer? Does it assume a dictatorial position — expectng the
ublic to adjust itself to the company's own tdeas or does 1t

Ecnd its cfforts toward meeting the public tastes —roward

servmmg the customcr in the way that rthe custonier wants to be

served?

DEALER RESPONSIBILITY:

What is the calibre and standing of the local representation?

OWNER LOYALTY:

Do its present owners expect to buy the same make of car
the next time they are in the market? — perbaps the most 1m-
portant consideration of all becanse, dirccely amd indirectly, it

preeoy well refleces all of the foregoing

CO‘JRAH'
O. K.
7

L]

Co.”"B”
O. K,
?

L]

]

co‘ttctf
0. K.
(]

L]

]

Irrespective of whether you base
your choice ON THE PRODUCT, OR
ON THE COMPANY BACK OF THE PROD-
UCT, - we of the General Motors
institution, solicit the oppor-
tunity to serve you and we invite
your careful consideration of our

POLICIES AS WELL AS OUR PRODUCTS.
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ADVERTISEMENT

HANKS to the motoring public, who have so generously
Tco-operated with us in responding to our questionnaire
“The Proving Ground of Public Opinion,” we believe that the new
General Motors offerings come more nearly meeting the
fastidious requirements of the automobile buyer than any line
of cars ever before produced by General Motors or anyone else.
In these products, General Motors’ talents and facilities have
been deftly directed toward meeting the preferences, needs,
tastes and desires of the practical motorist, even down to the
most minute detail —with the result that these new General
Motors offerings take on added significance as “measuring sticks
of value”’ —as standards against which to compare other products.

So, irrespective of what car you may now own —and irrespective of
what car you may have made up your mind to buy —we earnestly

invite you to see these new General Motors products —ride in them,
study them —if for no other reason than to get the benefit of the
reflected advice of the thousands of practical motorists who bave
contributed to their design.

General Motors dealers everywhere await with
keenest anticipation the opportunity to give you
and your friends a ride in these new
products —and there will be no obligation.

GENERALE MOTORS

CHEVROLET * OLDSMOBILE * PONTIAC = BUICK
La SALLE ¢« CADILLAC = BODIES BY FISHER
GMC TRUCKS * FRIGIDAIRE

General Motors has been making consumer surveys for many years past =if you
are interested in the background of this activity we'd be glad to send you a little
brochure titled “The Third Link in General Motors Fact Finding.” Address
Customer Research Staff, General Motors, Detroit.

CUSTOMER LINES & DISLIMES

| N

(Continued from

Manifold Heat Control 18, 21, 28, 31
Manulacturer v 24,33, 77,18
Manufacturing Technique . ........... 14
“MATHEMATICIAN'S PARADISE"....... 46
“MENTAL EASE™....... 8, 22,29, 31
Metal Trimmings 25
Microphone 3.1 60
Mirror, Rear View 23,29, 31
“MOST IMPORTANT PURCHASE OF LIFETIME". .. 5
“MOTOR ENTHUSIASTS" 37
Moving Piclures. .. ... 59
T e [t AT ot s el LA 29
“NEW MEASURING STICKS OF VALUE" 6.7
Newton, Ferris / 36
NO DRAFT VENTILATION 54-57
Number of Parts in Auto 76
Octane Selector 19,21, 29
0il Level Gauge 29
0ld and New e Rt M AR G & e i B
“Ong Hoss Shay™.. .. Lo b i T kil . SR [
POCOIMANEE. .« . . i oo s ool il e g v e A T |
Photoelectric Cell 60
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Pistons, Electro-Plated ..19,21, 28
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Power P v By e 14, 29,31, 39
PRICE, LOW LIST .. ....iiiviinsiivanes 12, 13,16, 32
Proving Ground 32,35

PROVING GROUND OF PUBLIC OPINION. .12,13,17, 22, 80

Psychoanalizing” e LR A S v e P A 17
Quality .33
Radiator Drain Tap ...........cocevvnivnns AP Py A e+
Radio 21,2529
ReflexLems............ccovvveninnnns 23
Repair Parts A 18,19, 23
REPUTATION OF MANUFACTURER...... .19, 21
RESEARCH 35.60
Road Clearance. .................... 19,23
Rubber Mountings 19, 21,27, 29
RURNING BORIGS. ..\ v v o0 wir o siainis iosivs bina 7 won wpam 25

SAFETY
Safety Glass

Score Cards”
Seats and Cushions
2eat Springs

7,12, 13,15, 22, 30, 34, 53, 59

Al e et 22,23
66, 70

25,29

29

D

E X

Inside Front Cover)

Service .. evsloen sk v e s B I, 23,2933, T8
Shock Absorbers................... .19, 23, 27, 28, 31
SMOOTHNESS. .....26-29, 48-53
Spark Control ALY o e S 19,21, 28
SPEED . o icid vsiida s srmsiaiid vo bod s tanddy A0, TR B3I
S PRING FENER . T e s
SPHNEE ) bt dr e s a0 Bl e ol e
Spring Shackles. ......... .

Stabilized FrontEnd...........

Stabilizer, Ride. ..

SteterCoatiol,!. oo b At e d it h e o e e e Ui U e
Starting System. .. ...........

........ 19, 23, 29, 31

Steering Apparatus

Steering Wheel. oo A P Py ey T e T A e
STROBOSCOPE., ..cc..oviviuiaiassabons ioe /08, 589
Style and Styling O o.e. 14, 20, 24,33
Sun Visor ey Sk s A A 29,31
Syncro-Mesh Transmission. .. ... .............. 7.26,29
CTEMPERAMENY .5 [ sl s S e sl 29-31
Third Link in G. M, Fact Finding ..................59, 80
THIS QUESTION OF CYLINDERS............ g )
TIME-SAVING SUGGESTION. ........coovviiunninnnes 7
11 T T RS ) T S e e R
TImETL 0 2o et cevaeaeesa 10,23, 27,28, 31
Trade-inValue . ................... .....15,20, 24, 33
Transmission Jl 22 AN W T I 21,31
Tread. ... aaat R N R R
“TREMENDOUS TRIFLES™. ..............oveeenc10 11
Trimming, Chromium . ... ... .c.ciieiveriviieinin. 23
Turning Radius................ TMOLN S P 3l
UpDOISOrY .. oo caa e b i nsia s pnss wai s asins st 25
VALUE SREUPEAS A g ge b oy gl g o gL 6,7, 32
VENTILATION o ..23, 29, 11, 54-57
VORRIOEE.. <.v.s b s contl chsitte et Loty S g K, o 23
VIDEBUON.. | oo 55 ami iy viacr e ln s+ 4l 3 e it 7 26
Violet Ray Lamp. e B e Y T 60
Vision......... vl e Lt At R s R
L A R SRS AR S 29,33
Wheels and Tires NI Loy Sa Ll CI0Ly 25
Who Invented the Motor Car?.........c.convvivnnaa.. .42
Windshield e b oy A

Windshield Wiper........o.ueiooreesnsisnsnas.a:19,23
Ry e e T A e e e s s R A &0

“Your Automobiie Engine is a Chemical Factory'....43, 44
Your NextCar. ... hsmsethenenidavuis b nsifitvas 63

Perhaps from time to time you may learn of some friends who are contemplating the
purchase of a new car. If you have found this book interesting and helpful, perhaps you
may want to send us their names so that they too may receive a copy of “The Auto-

mobile Buyer's Guide”.

Write Customer Research Staff, General Motors, Detroit.



